Ireland’s experience economy
More than meets the eye
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Laundry Services, Furniture and Decor Suppliers, Local Artisans and Craftsmen,
Waste Management and Cleaning Services, Security Services, Tour Operators
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Ancillary Suppliers Supporting the Experience:
Event Planning Services, AV & Technology Providers, Sustainability and Digitalisation
services, Marketing and PR Agencies, Logistics and Supply Chain Management
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Ibec’s recommendation

Given so many different government
agencies and government departments
engage with the experience economy,
there is weak strategic oversight.

Ibec recommends that the Minister
of Enterprise, Trade and Employment
should have strategic oversight and
responsibility for the development
and delivery of a holistic strategy for
the entire Experience Economy to
maximise its potential.
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